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What do these instructions do 
and how do they interact?

SiteMap vs Robots vs NoIndex

Head vs Long Tail, what do they mean and 
how much traffic do they drive?

Keyword types

3 important things to track, why they matter 
and how they are different

Rank Tracking vs GA vs GSC

but it's quality not quantity
Links still matter

In order to be effective at SEO it is helpful to 
start with some basic understanding of tools and 
vocabulary

4 important concepts 



Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 

FEATURE CONTENT

perhaps the most powerful 
SEO plugin on the market.

Rank Math

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 

FEATURE CONTENT

Broken links lead to lower 
rankings

Broken Link Checker

does everything right, easy to 
understand & efficient.

Google XML Sitemaps

3 important 
plugins 



Helps search engines identify 
more about your content

Schema Structured Data

A newer way to produce and 
deliver content

Content (or Topic) Clusters 

These trends in search have been 
growing in importance over the past 5 
years and learn what they are and why 
they matter.

Two Trends

We know high-quality content will be important in 2020. However, algorithms still don’t fully understand context.
So we need to give search engines “hints” to better understand and deliver results, based on a searcher’s intent

What’s important for 2020



A proper Robots.txt file should reference the Robots.txt file, and the robots file should not conflict with NoIndex instructions

Robots, Sitemap & NoIndex should work together

Robots.TXT
tells search engine crawlers 

which pages or files the 
crawler can or can't request 
from your site. This is used 

mainly to avoid overloading 
your site with requests; it is 

not a mechanism for keeping 
a web page out of Google. To 

keep a web page out of 
Google, you should use 

noindex directives.

Sitemap.XML
A sitemap is a file where you 
provide information about 

the pages, videos, and other 
files on your site, and the 

relationships between them. 
Search engines like Google 

read this file to more 
intelligently crawl your site

Freebie, you can open a 
sitemap file in MS Excel

NoIndex
You can prevent a page from 
appearing in Google Search 
by including a noindex meta 
tag in the page's HTML code, 

the page must not be 
blocked by a robots.txt file. If 

the page is blocked by a 
robots.txt file, the crawler will 

never see the noindex
directive, and the page can 
still appear in search results.







Head terms are the  popular, high volume, highly competitive terms at 
the left of the chart. For many sites they drive 50%-60% of site traffic, 
with very few terms
Long-tail keywords are “unpopular” (i.e., low Volume) and highly-
focused search queries that account for 40% to 50% of organic site 
traffic and tend to convert exceptionally well.

What are Head & “Long Tail” keywords? 

The vast majority of Google searches are very specific and 
unpopular (i.e., long-tail).
Ahrefs’ analyzed the ~1.9 BILLION keywords in their US 
database and found that a 92.42% of them get ten 
searches per month or fewer.

Long Tail terms are easier to rank 
for than Head terms

There’s a common misconception among SEOs that 
shorter search queries have higher search volumes than longer ones.
You can’t (and shouldn’t try to) determine Keyword popularity by 
looking at the number of words in a query. Short search queries 
can be “long-tail” keywords, and long queries can be “head” 
keywords.



Including Brightedge, Moz, Conductor, seranking
The main factor to pay attention to is not the rank 
itself, but the trends.
Rank shifts are important to make note of regardless 
of the ranking position

Many platforms track keyword rank 

Rank Tracking
All ranking is local, all 

results are personalized

Google Analytics

Search Console
(formerly Webmaster tools)

Google analytics is used to track website 
activity such as session duration, pages per 
session, bounce rate etc. of individuals using 
the site, it also tracks "conversions".

Requires tracking code on every page

helps you monitor, maintain, and 
troubleshoot your site's presence in Google 
Search results. ... It identifies indexing, spam, 
or other issues on your site. 

Search Console

Management thinker Peter Drucker is often quoted as saying that “you can't manage what you can't measure.” Drucker means that you can't know 
whether or not you are successful unless success is defined and tracked.

Identify KPI’s and how to track them



The more Google knows about your site—through 
your content, page titles, anchor text, etc.—the more 
relevant results we can return for users

Use descriptive anchor text

Links from websites within a topic-specific community 
are generally better than links from websites that aren't 
relevant to your site. 

Relevance matters

The best way to get high-quality, relevant links is 
to create unique, relevant content that can 
naturally gain popularity on the Internet.

What Google says; 

Low quality links can hurt your site more 
than actually help your site

Google knows a good link 
from a bad one

Links are how Google finds out about and prioritizes 
pages to index, robust internal linking as well as high 
value links from outside domains matter

Links still matter!



Rank Math is perhaps the most powerful WordPress SEO plugin on the 
market.

Rank Math

Since Rank Math offers a huge amount of options, we will mention only 
the features that are not preset in Yoast, or those that would require a 
separate plugin.
Here are some of them:
•Extended rich snippets support
•AMP compatibility (accelerated mobile pages)
•404 error monitor
•Redirects (301, 302, 307, 410, etc.)
•Role manager
•WooCommerce compatibility
•Add missing Alt attributes
•Up to 5 keywords for content analysis



•Monitors links in posts, pages, comments, blogroll, 

and custom fields.

•Detects links that don’t work, missing images and 

redirects.

•Makes broken links display differently in posts.

•Prevents search engines from following broken links.

•Search and filter links by URL, anchor text etc..

•Links can be edited directly from the plugin’s page, 

without manually updating each post.

•Because the plugin runs in the background all the 

time, it can continuously check for broken links and 

alert you by email (or dashboard) should any pop-up.

•Perhaps the best feature is that you can fix links in a 

couple of clicks, and in bulk.

is a free tool for WordPress. It helps you find all broken links on your blog 
as well as highlight all of the redirections. This WP plugin checks all URLs 
on your WordPress blog and gives you a complete report of the broken 
and redirected links

Broken Link Checker



Use this plugin to greatly improve SEO to create special XML 
sitemaps which will help search engines like Google, Bing, and 
Yahoo to better index your site.

With such a sitemap, it’s much easier for the crawlers to see the 
complete structure of your site and retrieve it more efficiently. The 
plugin supports all kinds of WordPress generated pages as well as 
custom URLs. Additionally it notifies all major search engines every 
time you create a post about the new content.

Google XML Sitemaps



Schema (schema.org) is a structured data vocabulary that defines entities, 
actions, and relationships on the Internet (webpages, emails, etc).

This vocabulary makes it possible for search engines to understand the 
meanings behind subject matter (entities) on the web, and in turn, serve a 
better user experience for Internet users.

As Google continues to build a more semantic web, these markups become 
increasingly valuable in effective Internet communication.

As a result of adding schema tags to your website, Google can supplement your 
website’s search results with additional info in the form of Rich Snippets, which 
are proven to help click-through rate in organic search results. Below are some 
screenshot examples of how these rich snippets will look.

What is Schema? 

Schema is a technical element that helps search 
engines identify more about your content and 
improves the way your page looks in search 
results

Schema 
Structured 
Data



<div itemscope itemtype ="http://schema.org/Movie">
<h1 itemprop="name">Avatar</h1>
<div itemprop="director" itemscope
itemtype="http://schema.org/Person"> Director: <span 
itemprop="name">James Cameron</span> (born 
<span itemprop="birthDate">August 16, 1954</span>)
</div>
<span itemprop="genre">Science fiction</span>
<a href="../movies/avatar-theatrical-trailer.html" 
itemprop="trailer">Trailer</a> </div>

What does schema look like?

The first search result above contains both a star 
rating and more recipe information Both of these 
can be added using Schema. 
The second example does not have rich snippets 
and instead displays either the meta description 
or other information chosen by Google. To get the 
review rich snippet, you would use Schema 
structured data

Schema 
Structured Data



Topic clusters are a multitude of content pieces 
that live on your website and are all linked to a 
common, overarching subject (known as pillar 
content).

As a single unit, all your topic clusters work to 
provide comprehensive insight on the pillar 
content.

Content/Topic
Clusters



Topic Clusters - Why Think of a New Content Strategy 

SEO is Evolving and Marketers Need to Change With It
How our search behavior has changed?

• Back in 2006, search behavior was relatively simplistic. We used to talk to search engines like they’re robots

• We typed in search engines with queries like, “restaurants Providence," rather than talking to them conversationally.

• Today, the average search query goes something like, "Where should I eat dinner tonight?".

• Longer, more conversational queries have become standard
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Topic Clusters - Model

Objective: To make it easier for Google to discover related content and ultimately boost search engine 
visibility

What are Topic Clusters? (And Why do we Need them Anyway)

• Topic clusters are a collection of interlinked articles or pages around one umbrella topic
• They ultimately allow you to provide greater visibility for search engines to identify your content
• They help more pages rank to give searchers better answers



Topic Clusters – Healthcare Programs Example

Healthcare 
Programs

Healthcare 
careers
(Search 

Volume  - 70)

Types Of 
Healthcare 

Degrees (Search 
Volume  - 10 )

How much 
does a medical 

degree cost? 
(Search Volume  

- 10)

Why Choose a 
Career in 

Healthcare? 
(Search Volume –

10)

Healthcare 
Career 

Options 
(Search 

volume - 10)

Healthcare programs types
More ideas:
1. types of medical degrees - (Search Volume -

10 )
2. types of nursing degrees and certifications -

(Search Volume - 10)

About healthcare programs
More ideas:
1. what is a health career - (Search Volume - 10)
2. top healthcare careers in demand  - (Search Volume - 10)
3. what is the easiest medical field to get into - (Search Volume - 10)
4. top healthcare careers - (Search Volume - 10 )

Importance of Healthcare Career
More ideas:
1. why is it important to pursue a health career - (Search 

Volume - 10)
2. what does it mean to be a healthcare professional -

(Search Volume - 10)

Healthcare jobs
More ideas:
1. what healthcare job options in the medical 

field - (Search Volume - 10 )
2. alternative careers in healthcare - (Search 

Volume - 10)
3. healthcare job options - (Search Volume -

10 )

Cost and duration  
More ideas:
1. how much does medical school cost on 

average - (Search Volume - 10)
2. how long does it take to get a medical 

degree - (Search Volume - 10)
3. how long does it take to earn a medical 

degree - (Search Volume - 10)
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